WESTFIELD HIGH SCHOOL MUSIC BOOSTER CLUB, INC.

Great Lakes Gift Cards!

Major Retailers Want To Give Money
to the
Westfield HS Music Program!

“WHAT DOES THAT MEAN TO ME?”
> You have more than 500 retailers to choose from — groceries, clothing, entertainment, gasoline, dining
out and even travel! (See attached for a sample list of participants).

“HOW DOES IT WORK?” .
> First, you need to visit www.shopwithscrip.com and follow the directions in the Orange “Member’s Log In”
box to set up your own user account.

When you are prompted to enter an Enroliment Code, enter EE65265F17211.

Please make sure that you include your Student Name and Teacher Name in the indicated boxes — this
will help us track your orders. At any time you can click on the “Getting Started” box at the top of the
page. After that you can click on the “Users Guide” on the left side of the screen for step by step details.
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Follow the directions in the Users Guide to place your order. Then you may choose to pay for your orders -
in two ways. Either print out the order form and forward with a check made out to WHSMBC which you
deliver to your Area Coordinator. Or you may choose “Presto Pay” which is the preferred method of
payment. Presto Pay allows you to have your scrip payment deducted directly from your bank account.
(Once you have enrolled, click on “Presto Pay” on the left side of the screen for more details.) If you
choose the Presto Pay method, please be advised that if your payment is denied for any reason then the
Music Boosters will bill you for your full order amount, plus a $30 processing fee (this charge is based on
the GL Scrip penalty which would be incurred by WHSMBC).

“IMPORTANT DATES”
» Orders must be placed by the FIRST Monday of each month. The preferred method of payment is
“Presto Pay” as outlined on Shop with Scrip site. Should you choose to pay by check, payment must be
received by the area coordinator by the first Monday of the month. Scrip should be available for
pickup by the end of the same week. Here is the projected schedule for the coming year:

Order Dates, 2011-2012 Delivery Dates, 2011-2012
September 12 (late - Labor Day) September 16
Qctober 3 October 7
November 7 November 11
December 5 December 9
January 2 January 6
February 6 February 10
March 5 March
April 9 (late - GL Scrip Spring Break) April 13
May 7 May 11
June 4 June 8
July 2 July 6




“AREA COORDINATORS”

s Area .
Subdivision Coordinator Telephone Address e-mail
COUNTRY
CLUB MANOR Mark Hyer |
PLEASANT
VALLEY Deb Falatko h
VIRGINIARUN || /s Richards BLOKED FOR WEB POSTING-
SEQUOIA - ' 7]
FARMS Jane Angilietta |
BRADDOCK . . . . )
RIDGE Diane Ofiver Contact Choral Boosters B
GATE POST Open - please , N .
ESTATES volunteer! Soc Full Vecsion B
Open — please
ALTAIRE volunteer! ]
Open — please
THE FAIRWAYS volunteer! '

“WHY SHOULD | PARTICIPATE?”

>

>
>
>

Participating retailers "give back” a percentage (from 1-15% or more) of the face value of the gift
certificate to the music boosters.

You put your regular household shopping dollars to work.

You earn money for your child’s music program without spending a single additional penny (as before,
each music group will use their scrip dollars in their own way).

You can plan ahead for “occasions” as well: Graduations, Mother's Day, Father’s Day, Birthdays,
Christmas, etc....

“I DON'T GET IT - | WANT TO TALK TO SOMEONE ABOUT IT.”

No problem! Just call or email your questions to your Booster President or Scrip Chairperson:
SCRIP CHAIRPERSON: Mark Hyer

POPULAR VENDORS:

>
>
>
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Groceries — Giant Foods (4%), Safeway (4%), Shoppers Food & Pharmacy (4%)

Apparel & Accessories - Marshalls (TJ Maxx) (7%), Foot Locker {9%), Gap (9%)

Dining, Fast Food — Red Robin (9%), Chipotle (10%), Baskin Robbins (9%), Burger King (4%), Cold
Stone Creamery (8%), KFC (9%), Domino’s Pizza (8%), Dunkin Donuts (4%), Papa John's (8%), Pizza
Hut (8%), Starbucks (7%), Subway (3%), Wendy's (4%)

Dining, Casual — Applebee’s (8%), Bonefish Grill (5%), Carrabba’s Italian Grill (5%), Cheesecake
Factory (5%), Red Robin (9%), Texas Roadhouse (8%)

Discount Stores — K Mart (4%), Wal Mart (2%)

Department Stores — JCPenney (5%), Kohl's (4%), Macy’s (10%), Sears (4%), T.J. Max (7%)
Electronics and Office Supplies — Best Buy (3%), Radio Shack (4%), Office Depot (4%), Staples (5%)
Gas and Auto — Advance Auto Parts (7%), Amoco (BP) (2%), Exxon/Mobil (1.5%), Pep Boys (4%),
Sheetz Gasoline (3%), Shell (1.5%), Sunoco (1.5%), Texaco (2%), Wawa (1.5%)

' Home Decor & Improvement — Bed Bath & Beyond (7%), Crate & Barrel (8%), Home Depot (4%)

Ontline — Amazon.com (4%), iTunes (4%)

Specialty Stores — Babies-R-Us (1.5%), Bath & Body Works (13%), CVS (7%), Harry & David (10%),
Honey Baked Ham (12%), Jo-Ann Fabrics (6%), Walgreen's (6%)

Sporting Goods Stores — Dick’s Sporting Goods (5%), Cabela’s (11%), REI (8%), Sports Authority (8%)
Travel — American Airlines (8%), Avis Car Rental (8%), Best Western Int'l (12%), Budget Car Rental
(8%), Comfort Inn (6%), Fairmont Hotels & Resorts (12%), Marriott Hotels (8%)

Entertainment — AMC Theatres (7%), Blockbuster Gift Card (7%), Cineplex Odeon (AMC) (7%), EB
Games (GameStop) (3%), Multiplex Cinemas (9%), Regal Cinema (8%)



